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WeAreWhat We Do : ChangetheWorld for Ten Bucks: small actions x lots of people = big change before
purchasing it in order to gage whether or not it would be worth my time, and all praised Change the World for Ten
Bucks: small actions x lots of people = big change:

1 of 1 people found the following review helpful. This Message Never Gets OldBy Heather LaReeA dear friend, Pam
Grout (author of "Recycle This', TV series"COMMUNE" and several other inspirational and travel books) read this
book for me and sent this Review: "Unlike other reviewers for this book, | was rather partia to the bathtub illustrations
(for saving water by showering with a friend) along with all the other creative, colorful illustrationsin this simple little
book.At first | was tempted to discount it for being too "been there-done that," but then my 15-year-old daughter took
apeek and said, "Cool book, mom. Can | borrow it?' reminding me that this message never gets old."0 of 0 people
found the following review helpful. Five StarsBy Marias A.M.A splendid book. | offer it as a present to many young
people.2 of 3 people found the following review helpful. NOT FOR CHILDRENBY Diane LevittThis was listed under
children's books and is NOT appropriate for children. Please reference Action 08 TAKE A BATH WITH SOMEONE


http://f3db.com/pub/links.php?id=081186801X

YOU LOVE. These pictures are way too suggestive for children. | love the book for myself, but not for children. |
ordered 40 copies that | was going to distribute to my co-workers children for Take Y our Child to Work Day. Thank
god a colleague saw the picturesin Action 08, otherwise | might be out of ajob today.

Change the World for Ten Bucks: small actions x lots of people = big change

.com Book Description: In 2004 a L ondon-based community organization called We Are What We Do launched with
the publication of alittle book with abig idea: 50 simple actions to make the world a better place. Since then Change
the World for Ten Bucks has spawned a movement resulting in multiple editions and sales of over one million copies
internationally. At last here'sthe U.S. edition. Change the World for Ten Bucks delights and engages at every turn. It
includes a postcard to send to someone who inspires you two pages stuck together (don't throw your gum in the street!)
tear-out tabs to make introductions to the neighbors and dozens of other creative prompts for positive change. An
Interview with We Are What We Do, the Creators of Change the World for Ten Bucks What is We Are What We Do
and what does it aim to do? We Are What We Do is aglobal social change movement that aimsto inspire people to
use simple everyday actions to make a difference to problems which affect us all--for example: climate change,
poverty, social exclusion, crime, and inequality. We bring our vision to life by creating products, campaigns, and
initiatives which make these problems and their solutions accessible and engaging to people like us who care about the
problems we see on the news but aren't quite sure how or where to start to impact them or whether our little bit really
will make a difference. Change the World for Ten Bucks was our very first project and it aimsto give people arealy
simple starting point for making a difference. How did you come up with the 50 actionsin the book? We started with
the question, "what simple action would you ask a million people to do to change the world." We put alittle ad in the
paper and sent emails to everybody we could think of. In the end we had nearly 4,000 suggestions from people all over
the world. The action that was most frequently suggested was "smile." How did you produce such a creative a book
out of alist of 4,000 actions? We always knew that creativity was the key--the actions themselves while hugely
important and worthwhile--were not exactly front page news! So we wrote to asmall group of people that we knew in
the advertising industry. They were al really senior and extremely sought after and we were pretty amazed when they
all agreed to help us. Theideawasto treat each action as though it were an advertisement for a big brand in a glossy
magazine rather than a dreary public service announcement which they could very easily have been. After the creative
group had come up with the 50 treatments, we invited illustrators, graphic designers, animators and photographers to
take the treatments and bring them to life. In the end more than 130 people contributed to the book and every one of
them donated their time. It was an amazing and really humbling experience. But how did you get from 4,000 to 507
The actions all had to pass atest. They had to be things which pretty much everyone could do, pretty much everyday
regardless of their age, ability, race, gender, beliefs, sexuality, etc. They had to be a good mix of environmental, social
and personal actions and then it was just down to the quality of the ideas we came up with to bring them to life. Which
isyour favorite action in the book? Spend time with someone from a different generation--I love the action and | love
the photo which is of Poppy Ashton, whose dad, Tim, was one of the lead creatives on the project and their next door
neighbor Robert. Tim told me the other day that Robert still wears his T-shirt when he's gardening. If you were starting
out, what isthe first small action you'd try? Turn the tap off when you clean your teeth. It's the action which people tell
us time and time again that once they start doing it, they never stop. And we know that when you take on one new
behavior and continue doing it, you are more likely to take on other related behaviors. And lets be honest, it's a bit of a
no-brainer! Are there any actions not in the book that you wish you'd included? | would have liked to include "put
yourself in somebody else's shoes' as away of encouraging people to be more empathetic. Bit it was alittle too
abstract for the book. What else does We Are What We Do do? Well the book isjust the tip of the iceberg. We do
products to bring the actionsto life ad make it easier and more compelling for people to do them for example we
collaborated with British handbag designer Anya Hindmarch to create the "1'm not a plastic bag" bag which was very
successful in 2007 and has played an important part in changing people's behavior around plastic bag usage. We do a
lot of education work both in schools and with companies--last year we produced a new book called Teach Y our
Granny to Text Other Ways to Change the World which has gone to every school in England. How big is the team? At
the moment there's seven of us working full-time and we have a couple of people who work part-time. We like being a
small team and we really like working collaboratively to achieve things we could never dream of achieving on our
own. What inspires you to keep going? | often describe the book as like dropping a pebble in apond. It made a big
splash and got lots of press coverage but it isn't actually changing the world. What is changing the world--little by
little--are the thousands of people who have taken on the simple actions as part of their daily lives and then, in many,
many case, have found ways of bringing the We Are What We Do ethos to life and inspiring othersin new and
imaginative ways. For example, a school teacher in Kampala in Uganda uses what he describes as "the spirit of our
idea" to talk to people in his community about the practice of bigamy which is contributing to the spread of HIV and
AIDS; an employee of the office worker in the UK has been inspired by the action "recycle your spectacles' and has
collected more than 3,500 pairs of spectacles from colleagues in 94 offices and sent them off to charities which re-



purpose them for peoplein need in developing countries. We have many, many examples of stories like this aswell as
encouraging emails from people just telling usto keep going and we're on the right track. | find that really inspiring.
Do you really think that small actions will change the world? Yes| do, for three reasons. Firstly small actions connect
usto bigissues. So for example, every time | say no to aplastic bag | am consciously connecting with the problems
we are facing with the environment. | shop most days which means that most days, | think about climate change.
Secondly, if enough people do these actions--and obviously we're talking about millions and millions of people--then
we will start to make areal difference to the problem. In the US aone, 100 billion plastic bags are used every year and
most of them end up in landfill after a single use where they can take up to 500 years to decay so it is a problem that
requires all of usto play our part. And thirdly--and perhaps most importantly--every time we do one of these actions
we contribute to what | would describe as the "public mood"--the thing that governments and business leaders respond
to. They want our votes and they want our custom. They will do what we en masse demand. But "en masse” only
happensif each of us plays our part and that is through the actions we take every day. What advice do you have for
someone who would like to pursue their wildest dreams but is afraid of taking the leap? Well in my case, | just got to a
point where | was so unhappy with what | was doing and the direction my life was going in that it was scarier not to
take the leap than to take it (I spent 10 years working in public relations and communications before quitting my job to
join David Robinson and start We Are What We Do) so | think | was kind of lucky--lucky that | was so unhappy that
there wasn't an alternative and lucky that it worked out. If you're not at that point of unhappiness, then I'd say giveit a
lot of thought, talk to some people whose opinions you value, find out as much as you can about exactly what your
dream involves and by the time youve done all that you'll either be so excited that you'll be able to manage your fear,
or you won't in which case, it's probably a good sign that you shouldnt leap. Oh and just because you take that leap and
pursue your dreams, it doesnt mean that life iswithout its frustrations and disappointments. It still is! But it does mean
that theyre easier to bear! Do people around the world embrace the idea of change--especially when there is so much
turmoil in so many places? Y ou're right--peopl e everywhere have a huge amount to contend with right now but | think
that's why the timeisright for encouraging people to take some very small, very practical actions which could have a
significant impact on the problems were facing and which could help to minimize the distress of those who arein
greater difficulty than we are. It can be areal comfort to know that even though things are tough, you are making a
small, useful contribution to making them better. That has definitely been my experience--in fact at times it has been
my saving grace, What do you dream the world to be at the end of making all these changes? A kinder, fairer, safer
place. About the AuthorWe Are What We Do is a nonprofit organization in London with the goal of inspiring people
to use their everyday actions to change the world. They have officesin Australia, Canada, and Germany.



