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Roger Tourangeau, Frederick G. Conrad, Mick P. Couper : The Science of Web Surveys  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised The Science of Web Surveys: 

0 of 0 people found the following review helpful. Three StarsBy Hector M. CappelloAfter reading this book we have 
many doubts that the Web Surveys were considered as a science!!!7 of 7 people found the following review helpful. 
Good but PriceyBy atavismThis is a short but fairly comprehensive overview of designing and executing web surveys. 
As someone who conducts web surveys on a regular basis, I have read quite a bit on this topic already. There wasn't a 
lot of new information for me, but I believe this book will provide an excellent overview for those who are new to the 
field.The book has 8 chapters:1. Introduction2. Sampling and Coverage Issues for Web Surveys3. Nonresponse in 
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Web Surveys4. Introduction to Measurement and Design in Web Surveys5. The Web as a Visual Medium6. 
Interactive Features and Measurement Error7. Measurement Error on the Web and in Other Modes of Data 
Collection8. Summary and ConclusionsIf you have experience with non-internet surveys already, chapters 1-3 will be 
a review for you. Chapters 4-7 get into the nitty-gritty of web-specific design issues, such as progress bars, page 
layout, and multimedia content.While this is a well-written and helpful book, it is also very expensive. In my opinion, 
paying more than $60 for a slim (less than 200 pages) summary of the research into web surveys is just too much. I do 
recommend the book in general, but the price is hard to justify.

The development and widespread use of Web surveys have resulted in an outpouring of research on their design. In 
this volume, Tourangeau, Conrad, and Couper provide a comprehensive summary and synthesis of the literature on 
this increasingly popular method of data collection. The book includes new integration of the authors' work with other 
important research on Web surveys, including a meta-analysis of studies that compare reports on sensitive topics in 
Web surveys with reports collected in other modes of data collection. Adopting the total survey error framework, the 
book examines sampling and coverage issues, nonresponse, measurement, and the issues involved in combining 
modes. In addition, the concluding chapter provides a model for understanding the errors in estimates that combine 
data collected in more than one mode. Web surveys have several important characteristics that affect their ability to 
collect accurate survey data. Discussing these in detail, the authors address basic design decisions from input widgets 
to background colors. They additionally focus on the visual character of Web surveys, on their ability to automatically 
interact with respondents, and on the Web as a method of self-administration. The Science of Web Surveys is relevant 
for those with the practical goal of improving their own surveys and those with an interest in understanding an 
increasingly important method of data collection.

The book is rich with recommendations and tips, scientific evidence and examples of Web surveys, and challenges 
facing the future of the science ... Those interested in research on Web surverys will find many useful suggesttions for 
future research in this book ... The greatest strength of The Science of Web Surverys, however, is its plethora and 
synthesis of current scientific evidence on chapter topics, many times including the authors' own studies. Almost every 
practical tip, recommendation, and solution to Web surveys in the book is supported by research evidence. * Ajlina 
Karamehic-Muratovic, PsychCritiques *About the AuthorRoger Tourangeau is a Vice President and Associate 
Director at Westat, one of the largest survey firms in the U.S. Before joining Westat, he was Research Professor at the 
University of Michigan's Survey Research Center and the Director of the Joint Program in Survey Methodology at the 
University of Maryland. He has been a survey methodologist for nearly 30 years. He is an author on more than 60 
research articles, many of them on the design of web surveys. Frederick G. Conrad is a Research Professor in the 
Survey Research Center at the University of Michigan and the Joint Program in Survey Methodology (JPSM) at the 
University of Maryland. He is the Director of the Michigan Program in Survey Methodology and JPSM. He is co-
author or editor of several books and numerous articles on survey methodology. His research focuses on interaction 
between people and between people and technology in survey data collection. Mick P. Couper is a Research Professor 
in the Survey Research Center at the University of Michigan and in the Joint Program in Survey Methodology (JPSM). 
He has been doing surveys and research on surveys for over 25 years. He is author or co-author of several books and 
numerous articles on survey methodology. His research focuses on the application of technology to the survey process, 
survey nonresponse, and alternative modes of survey data collection. 


